
Clean Energy Alliance
Clean Energy. More Choices. Locally Controlled.
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How It Works



What is Clean Energy Alliance?
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• Formed by the cities of Carlsbad, Del Mar and Solana Beach, 
CEA is a new CCE launching May 1, 2021.
• CEA is supported by ratepayers. As a joint powers authority 

(JPA), CEA is a separate legal entity from its member agencies 
and its budget is separate from the cities’ general funds.
• When the CEA launches, Solana Energy Alliance will merge 

into the new CCE.
• CEA will offer residents and local businesses clean power at 

competitive rates.



Why did the cities of 
Carlsbad, Del Mar, 
and Solana Beach 
create CEA?

• To meet the goals of 
each municipality’s 
Climate Action Plan.
• To be able to reinvest 

available revenue 
generated by the 
program back into the 
community. 
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Benefits of CEA
• Increased purchasing power for higher renewable 

energy content, helping member cities advance 
quicker on their mission to reduce greenhouse gas 
emissions. 

• Because CEA is a locally-controlled, not-for-profit 
entity, available revenue generated by the program 
can be reinvested into the community through 
energy projects and programs.

• With the possibility of clean power generation 
facilities on the horizon, CEA has the potential to 
create new, local jobs.
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Customer Options

Green Impact
50% Renewable 
Energy Content

Clean Impact
100% Renewable 
Energy Content

Personal Impact
Available for customers 

who generate their 
own power.

*CEA Board is also considering: 
* 50/% renewable/75% Carbon Free Product
* a program that offers rate relief for small businesses and low-income customers. 



What Can CEA Customers Expect?
• Customers will be automatically enrolled in CEA’s default 

product offering of at least 50% renewable energy content.
• Customers may choose to opt up to 100% renewable energy 

content or opt out and return to SDG&E.
• All program options are currently being finalized. 
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CEA Customer Outreach
• Mailers

• Four notification mailers about CEA’s launch
• May Enrollment (majority of customers):

• March/April
• June/July

• June Enrollment:
• April/May
• July/August

• Community Meetings
• CAC meetings with key groups to inform the community about CEA
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Draft Mailer
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Sample Mailer
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Sample Mailer
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Key Points

• CEA is governed by the Board of locally elected officials and 
has a group of expert consultants working behind-the-scenes.
• CEA is funded by ratepayers, not taxpayers.
• CEA does not add another cost to services already provided by 

SDG&E. CEA simply replaces SDG&E as the entity that 
purchases electricity for the community.
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Sample Cost Comparison
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Customer Outreach Strategy – CAC Role

• Identify key stakeholder groups to engage
• Virtual meetings?
• Provide printed materials?
• Other form of engagement?

• Monitoring social media
• Responding to inaccurate information
• Mindful of Brown Act

• Town Hall Style Q&A
• Other ideas?
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Resources

• TheCleanEnergyAlliance.org
• Cal-CCA.org

Questions

• ceo@thecleanenergyalliance.org
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Thank you

mailto:ceo@thecleanenergyalliance.org

